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TRAVEL TRENDS DUE TO COVID-19

MARKETS BUSINESS INVESTING TECH POLITICS

PERSOMAL FINANCE

Travel changed after 9/11; Here’s how
it will look after the Covid-19
pandemic finally recedes

PUBLISHED SUN, MAY 10 2020.10:50 AM EDT | UPDATED MON, MAY 11 2020.1:49 PM EDT

@ K"u:-;la(:.;i-nmuki
KEY ® The Covid-19 pandemic has brought travel and tourism to a near-standstill, and no
POINTS one is sure when it will restart.

When travel does begin again, look for it to start with road trips not too far from

home, say experts.

*®* The new travel normal may mean a shift to vacation rentals over hotels, driving
L re—
rather than flying, and an increase in the use of travel insurance and personal travel
advisors.
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BACK TO THE FUTURE: THE POST-COVID-18 TOURISM
TRENDS

Traveling locally

The prohibitions on international travel and the feeling of insecurity associated with flights and airports will make tourism gear towards the domestic market.

Unknown national locations will probably increase exposure lo more people, and less frequently visited tourist destinations may benefit frem the demand for

lass crowded places.

Distancing

Travel privacy will be much more important from now on. The fear of proximity between people and the need to avoid crowded spaces will play an important

role. Museums, festivals, shows, bars and nightclubs will predictably be affected by this new reality.

Nature tourism

If tourists opt for destinations in nature, this will not be surprising, as this form of tourism will allow them to put together social distancing and discovery and

contact with natura, which in recent weeks many travelars have been unable to benefit from.

Micro-holidays

The concept of micro-holidays will probably also be more common, Taking into account the impossibility to make long-distance trips, which usually have a

longer duration, the typical big annual trip will be replaced by small ones, closer to home, throughout the year.

Road trips

The concept of a road trip will become more common, as it conciliates the four trends already mentioned above. Whether by car, motorcycle, motarhome, or

other means, discovering the country with total autonomy and flexibility may be a growing option after the restrictions are lifted.
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TRENDING IN TRAVEL Coronavirus Outbreak Travel Agents Are Back! TravelPulse Podcast Cruise Trends Travel Intel
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Road Trips and RV Travel

Air travel demand is down dramatically thi i i i
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and RV travel is certain to be greater than usual as a majority of travelers have
Post-COVID-19

ARKE | JUNE 18, 2020

mnﬂ . National Parks

indicated that they currently feel the safest traveling in their personal vehicle.

America's national parks are beginning to open up and are certain to be among

this summer's most popular destinations. Safe and affordable, the country's
protected lands offer American travelers once-in-a-lifetime experiences in their

own backyard.
Local Trips

Travel restrictions and health concerns will encourage many travelers to stay
local in the weeks and months to come. Beaches, mountains and charming

small towns will be in high demand. Visiting places closer to home also allows

vacationers to take shorter trips more frequently.

TRIND 1 ceon.

The Rise of the Walking Tour

f 0 UNE 16, 2020

Because of COVID-19, travel came to an almost complete standstill in earl
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2020 as Americans sheltered in place. As travel bans begin to lift, many

TiM_L
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travelers are itching to get out from the walls they have been surrounded by for
4 months. The urge to travel has been stronger than ever. However, without an
{ il end to COVID-19 in sight, many travelers are re-thinking the traditions of

family vacation activities. Enter the walking tour.

While some walking tours are group-based, more cities are offering variations
on these tours, including investing in technology for self-guided tours,
answering a need for travelers who are curious about a city, but more interested

in avoiding crowded public spaces.
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Travel Safety Barometer
Provides Encouraging Summer

Travel News MMGY Global has just released the fifth wave of its Travel Safety Barometer
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report, and there was a lot of good news. WGV EEE N 2 R U e 8y o1

omfortable about summer travel, entertainment, transportation and even

EDEERIENER  people are also growing more

confident in going out for dining and
entertainment. Travelers are starting
to feel more comfortable about

participating in activities like going

DOMESTIC TRAVEL -
Moy 08,2020 June 08, 2020 to a park, dining at a restaurant and

attending sporting events (indoors

BHOTO MMGY Travef Sarometor 5th Wave (photo courtesy MMGY Global)

and outdoors) as well as outrdnnr

. itdoor activities are mor ilar
festivals. Outdoor activities are maore popt

than indoor ones, with people

People are still relatively showing the most enthusiasm for

apprehensive about indoor events such as concerts, theatrical events and indoor going to the beach, which scored 50

sports. points on the travel barometer,

A

MAIN STREET

Owosso Main Street/DDA

Owosso Main Street’s mission is to foster an active and thriving downtown that
is the heart of our community by promoting historic preservation and drawing
both local residents and visitors to our city.
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Day-Trip Transformation Strategy:

Finding what makes your district unique.

Leveraging that “uniqueness” to position your district as
a day-trip destination for local, regional, & state
residents.

Use your district “treasures’, history & good storytelling
to builda district identity and’/customer loyalty.

Use locations, events, & experiences to attract visitors &
locals.

Day-Trip During COVID:

Conduct a District “Treasure” Assessment

Take an “OUR” town focus

Experience-driven destinations NOT Event-driven
A shift in Work Planning
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ct “Treasures”:

e the assets you currently have within your district tha
nsider a “treasure”. The things that make you unique
ind interesting.

sses

ourist Attractions
| Resources/Parks
on-Profits
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An “OUR” Town Focus:

« Draw county-wide residents into your district
« An increase county-wide customers is low hanging fruit
within many Main Streets
Typically a group with higher income

A larger customer-base within 2-10 miles of your
district.

Still idenfy with the downtown as their town

Many will feel more comfortable visiting places they
arealready familiar with.

Bringing back the “Stay-cation” Idea
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Experience-driven NOT Event-driven:

« Focus on the places you can create
« What do you currently have within your district that
encourages people to gather?
« Is your district walkable?

o Is your district scenic? - Urban and/or Natural

« Events still need to happen, but they do not need to be
the centerpiece

« Train, Encourage, & Allow Businesses to be those
experience-driven places.

t in Work Planning:

er # of smaller events

ollaborations with local non-profits.

s on quick, cheap, & temporary design eleme
the district.

ification!

-scale business owner training

ties that people can do in their own timing.
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Day Trip Promotional Video:

Downtown Owosso
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District Treasures:

Downtown Owosso
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Partners:

Downtown Owosso

* Owosso Historical Commission * Owosso Public Schools

* Downtown Owosso Farmers Market * Memorial Hospital

* City of Owosso * Cook Family Foundation

* Shiawassee Regional Chamber of Commerce * Baker College

* Shiawassee Arts Center * Youth Advisory Council

* Owosso Community Players/Lebowsky Center * Nature Conservancy

* Steam Railroading Institute * Shiawassee County YMCA

* Owosso Amphitheater * Local Non-Profits & Churches

* Downtown Business Owners

* Downtown Historic District Commission

* Shiawassee County Convention & Visitors Bureau
* Shiawassee Economic Development Partnership
* Shiawassee Small Business Development Center
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Downtown Places:

2 owosso
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“ADAPTING TO SOCIAL DISTANCING WHILE

PROMOTING DAY-TRIP ACTIVITY”
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WHAT DAY-TRIP EXPERIENCES ARE WE READY TO OFFER?

Claremore

"W Dkmulgee
Muskogee The city of O
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NEXT WEEK:
STRENGFHENING OUR ORGANIZATIONS’ SUSTAII\LABILITY

What's ourmessagesandwalue proposition
Outreach for Funding / Fund-development

WEDNESDAY, JUNE 24, 1:00PM-2:30PM
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NORMA RAMIREZ DE MIESS

Senior Program Officer and
Director of Leadership Development

NATIONAL MAIN STREET CENTER T H A N K S |
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