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IMPORTANT EMERGING MARKETING TRENDS...

Reimagining marketing in the
next norma-l COVID-19 is changing consumer behavior in at least six important ways. Here's
how marketing leaders can adapt.
Bdurgng Zon g Sl L e 3 oo 1. Shopping: Catching up to the great digital
migration to expand digital borders

US consumers are accelerating adoption of digital channels, a trend seen across global regions.

Digitaladaptian, by industry, 4 of igital acooss T Cr— 2. E-services: New ‘service platforms’ to help
Fanking FErtartainmet Grozary Apaarzl LHlites ;r::r: Traval LENELEY Consumers take Care of business
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3. Home: Finding a spot in the new ‘command

a5 o ey
P 2 o7 central’ for all activities
.

-8, 2020

Other than groceries and household supplies, at-home entertainment is the
only category where net intent to spend has remained resilient during the crisis.

https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/reimagining-marketing-in-the-next-normal

IMPORTANT EMERGING MARKETING TRENDS...

1. VIRTUAL
EXPERIENCE

WHERE NEXT? ECONOMY

You know all about the Experience Economy. When superstars like Billie

10 CROSS-INDUSTRY TRENDS
THAT ARE ACCELERATING BY THE and the Olympics are looking more precarious by the day, there will be a
COVID-CRISIS. massive void in people's lives.

Eilish are cancelling tours, sports leagues are called off, the Louvre is shut

Social media and esports are the obvious
manifestations of how consumers accrue status in the virtual realm. But

now

https://info.trendwatching.com/10-trends-for-a-post-coronavirus-world

Wednesday, August 26, 2020



8/26/2020

VIRTUAL TOURS AND MARKETING VIDEOS
OKLAHOMA MAIN STREET DIRECTORS & VOLUNTEERS TRAINING
Facilitated by Norma Ramirez de Miess, National Main Street Center

IMPORTANT EMERGING MARKETING TRENDS...

ii‘he t&ext Normal

rs can reset for

4. Community: Localizing the experiences

The near-total shutdown of travel and other current lockdown constraints have made local

neighborhoods much more important. Many community social-media pages and forums have

been created to connect people with local volunteers and mutual-aid groups.'!

Businesses seeking to expand their connections with consumers, therefore, can reap benefits by
localizing their marketing. This could include messages tailored to different neighborhoods and
delivered through the newly established community networks; or using their existing retail
footprint to support local businesses, sponsor community centers, and host community events.

https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/reimagining-marketing-in-the-next-normal

VIRTUAL TOURS AND VIDEOS: IMPORTANT MARKETING
TOOLS TO TELL OUR DISTRICT’S STORIES...

BELIEVE®. k:m:r«mw TOURS

SPECIAL EXHIBIT — REAL
FOLK: PASSING ON TRADES
& TRADITIONS

ps://www.believeinbristol.org/dis®ver-downtown/virtual-tours
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VIRTUAL TOURS AND VIDEOS: IMPORTANT MARKETING
TOOLS TO TELL OUR DISTRICT’S STORIES...

Citlea Reglons Expariences plan Your THp
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https://www.tnvacatie .com/local/frzinkl|rf=downtown—fra Vvirtual-tour

VIRTUAL TOURS AND VIDEOS: IMPORTANT MARKETING
TOOLS TO TELL OUR DISTRICT’S STORIES...

Celina260 Downtown Tour

& il of Domnlowr Celing and teke a ek inside businesses and city Taclibes o Shis 960 vitast taur be

https://www.celina-tx.govi 192/Explore-Downtown
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VIRTUAL TOURS AND VIDEOS: IMPORTANT MARKETING
TOOLS TO TELL OUR DISTRICT’S STORIES...
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MORE ON EMERGING MARKETING TRENDS...
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What Types of Influencer Content Do US and UK
Social Media Influencer Followers Want More of?
% of respondents, May 2020

How-to tutorials

Memes/funny content

Short-form videos (e.g., 15-60 seconds)

33%
Photos/images

32%
Reviews

Question-and-answer videos

27%
Lifestyle advice

26%

7%

Live streamed videos

26%
Long-form videos (e.g., 10 minutes or more)

Product offers/promotions

Behind-the-scenes look at their lives

Note: ages 16-64
Source: Globalwebindex and infiuencer, “The Age of influence,” July 19,
2020

257443 www.eMarketer.com
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